
 
 

 

FOR IMMEDIATE RELEASE                                                                           
October 26, 2026                                                                                                        

 

The Marzetti Company Names Mark Christenson President of Retail, 
Strengthens Retail Leadership Team to Accelerate Growth 

WESTERVILLE, Ohio – The Marzetti Company (Nasdaq: MZTI) today announced 
that Mark Christenson has been named President of its Retail business, 
effective October 26, 2026. Christenson will lead sales, marketing and 
innovation for Marzetti’s portfolio of retail brands and licensed products, and 
will be responsible for developing and executing growth plans. 

The company also announced two additional 
leadership appointments that further strengthen its 
Retail organization: Rob Reinerman as Group Vice 
President of Brand and Innovation and Rene 
Luichinger as Chief Customer Officer. 

Together, these roles bring experienced leadership 
across general management, brand building, 
innovation and customer development as Marzetti 
works to drive its Retail business forward with 
sustainable, volume-led growth.  

“Our Retail segment has tremendous brands, talented people and significant 
opportunities to grow,” said Dave Ciesinski, President and Chief Executive 
Officer of The Marzetti Company. “Mark is a brand builder with a track record 
of creating sustainable growth in highly competitive categories. With Mark, 
Rob and Rene in these critical leadership roles, we are building the team and 
capabilities we need to accelerate this business and position it for long-term 
growth.” 

Christenson brings more than 20 years of relevant leadership experience, 
most recently serving as Chief Revenue Officer of Wingstop, where he led 
brand strategy and customer-facing commercial activity for the company’s 
U.S. business. Prior to Wingstop, he spent 20 years at Procter & Gamble in roles 
including Senior Vice President of Global Feminine Care, Vice President of NA 
Baby Care, and Vice President of Global Fabric Care. Earlier in his career, 
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Christenson spent time at Boston Consulting Group and served six years as 
an officer in the U.S. Navy. He holds a bachelor’s degree from the United States 
Naval Academy and an MBA from Kellogg School of Management at 
Northwestern University.  

Rob Reinerman joined The Marzetti Company in July 2026 as Group Vice 
President of Brand and Innovation, a new role designed to connect Brand 
Management and Innovation, advancing an integrated portfolio strategy and 
strengthening end-to-end marketing excellence. Reinerman brings more 
than 20 years of consumer products leadership experience at Procter & 
Gamble, most recently as Vice President & Chief Commercial Officer of P&G 
Ventures.  

Rene Luichinger was promoted to Chief Customer Officer in September 2026 
to lead the Retail Sales organization and advance the company’s customer 
strategy. Luichinger joined Marzetti in January 2025 after more than two 
decades at Abbott, where she held progressive leadership roles across retail 
sales, category management, sales strategy and marketing.  

“Our growth strategy starts with accelerating organic top-line growth, and 
strengthening our Retail business is an important part of delivering against 
that commitment,” Ciesinski said. “We are focused on doing the 
fundamentals exceptionally well, moving with greater speed and building the 
brands, innovation and customer partnerships that will create sustainable 
growth. I’m excited about what this leadership team can accomplish 
together.” 

About The Marzetti Company: 

The Marzetti Company manufactures and sells specialty food products. Our 
retail brands include Marzetti® dressings and dips, New York Bakery™ garlic 
breads, and Sister Schubert’s® dinner rolls, in addition to exclusive license 
agreements for Olive Garden® dressings, Chick-fil-A® sauces and dressings, 
Buffalo Wild Wings® sauces, Arby’s® sauces, Subway® sauces, and Texas 
Roadhouse® steak sauces and frozen rolls. Our foodservice business supplies 
sauces, dressings, breads, and pasta to many of the top restaurant chains in 
the United States.  



 
 

 

At Marzetti, our mission is to make every meal better through high-quality, 
flavorful food. Led by our purpose, to nourish growth with all that we do, our 
3,700 team members are dedicated to creating great tasting food and 
cultivating deep and lasting relationships.  

To learn more, please visit www.marzetticompany.com. 
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