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Up To 63% Faster Than Before COVID-19 Pandemic

2020-04-16
IT in “hyper-care” mode to meet unprecedented digital demand

SAN FRANCISCO--(BUSINESS WIRE)-- The COVID-19 pandemic is putting unprecedented stress on digital services
and websites, with technical incidents doubling since the start of March. Yet new data from PagerDuty, Inc.
(NYSE:PD), a global leader in digital operations management, indicates IT teams are rising to the challenge,

resolving incidents up to 63% faster than before the crisis.

This press release features multimedia. View the full release here:

https://www.businesswire.com/news/home/20200416005201/en/

(Graphic: Business Wire) Despite being under significant
pressure, high-stress verticals
are reacting particularly well. For example, companies in online learning saw incidents grow 11x, but are resolving
incidents 39% faster than before the crisis, PagerDuty data shows. Collaboration services have seen an 8.5x jump in
incidents, but are posting 21% faster response times. The entertainment vertical is resolving incidents 63% faster

despite a 3x bump in need.

“Companies have shifted into hyper-care mode, knowing that there are more people online than ever before and
expectations on digital services are higher than ever,” says Rachel Obstler, VP of Product for PagerDuty. “Playing a
key role in this hypercare strategy is automated incident response, which allows IT teams to identify, contextualize

and resolve the most critical incidents in minutes — despite the surge in digital stress presented by COVID-19.”

Hypercare mode, as described by PagerDuty, typically sees IT departments operating in a heightened state of

L 13


https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.pagerduty.com%2F&esheet=52204398&newsitemid=20200416005201&lan=en-US&anchor=PagerDuty%2C+Inc.&index=1&md5=5b858d9d7f52a944787a4f132174a584
https://www.businesswire.com/news/home/20200416005201/en/
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.pagerduty.com%2Fblog%2Fcovid-19-impact-digital-services%2F&esheet=52204398&newsitemid=20200416005201&lan=en-US&anchor=high-stress+verticals&index=2&md5=b9cd79fd86b6ef41b2f5ec14c1ac3cb0

readiness through additional monitoring for top tier services, extra people available on call, and a focus on
reliability, scalability and quality of service. This can entail pausing non-essential features or deployments so
mission-critical ones perform effectively, reallocating employees from new features to essential “keep the lights on”
services and bringing the right signals and contextual data to the right people proactively, so they can get ahead of

any slowdowns or errors that could impact the customer if left unchecked.

Ms. Obstler concluded, “It's really impressive to see what IT teams are doing ‘under the hood' right now to keep
customers online and happy. On top of surging digital demand, IT is also having to spin up remote Network
Operations Centers, create new processes and virtualize new infrastructure on the fly — all the while with kids and

family life at their shoulder.”

PagerDuty works with 56% of the Fortune 100 and more than 12,000 customers worldwide including Netflix,

Shopify, Cox Automotive, Box, Slack, DoorDash, Lululemon and more.

To learn more about automated incident response and best practices for managing digital operations visit

www.pagerduty.com

About PagerDuty, Inc.

PagerDuty, Inc. (NYSE:PD) is a leader in digital operations management. In an always-on world, organizations of all
sizes trust PagerDuty to help them deliver a perfect digital experience to their customers, every time. Teams use
PagerDuty to identify issues and opportunities in real time and bring together the right people to fix problems
faster and prevent them in the future. Notable customers include Netflix, Shopify, Cox Automotive, Box, Slack,
DoorDash, Lululemon and more. To learn more and try PagerDuty for free, visit www.pagerduty.com. Follow our

blog and connect with us on Twitter, LinkedIn, YouTube and Facebook.
View source version on businesswire.com: https://www.businesswire.com/news/home/20200416005201/en/
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