SPROUTS Q3 2026 EARNINGS

“While a challenging consumer environment and the cyclospora disruption
affected the quarter, we recognize the need to improve our performance and
are taking action to strengthen execution and drive traffic. We are increasing
investments to enhance affordability and deepen customer engagement, while
building on the differentiated assortment and experience that define Sprouts. I
want to thank our teams for their dedication, including opening a record 15 new

stores during the quarter. The strong performance of our recent store vintages
and continued momentum in unit growth reinforce our confidence in the
significant opportunity ahead for Sprouts.”

Jack Sinclair,
Chief Executive Officer of Sprouts Farmers Market

THIRD QUARTER 2026 RESULTS

$2.3 Billion -0.9% $1.21 $89 Million $555 Million
Net Sales Same Store Diluted EPS Repurchased 1.1 million Healthy Cash
Sales Shares of Common Stock Generation YTD

2025 IMPACT HIGHLIGHTS

USDA
36 million pounds 60% of sales of >30% of total Completed the Released a formal
of food donated, products with a social sales from Organic transition to LED Pollinator Health
providing an or environmental products; >50% of lighting across our commitment
estimated 30 attribute total fresh produce store fleet
million meals sales are organic

SPROUTS 2025
isunoation HIGHLIGHTS

>$3.3 million invested in hyper-local grants $10 million in high-impact
to 550 nonprofit organizations and schools capacity grants to empower
focused on school garden education and nonprofit organizations to

health and wellness programs expand program operations



EXPLORE FRESH FINDS FROM COAST TO COAST
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